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Portrait of Victor Moscoso
www.victormoscoso.com
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VICTOR 
MOSCOSO

Surrounded by a lifetime’s worth of ephemera, prints and 
drawings in a shed in the undergrowth in Marin County outside San 
Francisco, Victor Moscoso, now in his eighties, is still busy working. 
ROBERT URQUHART made a pilgrimage to see the king of Sixxties 

psychedelic poster design for his recollections about that heady era, 
his wisdom about ways of working and a crashcourse

in self-promition.

Profile
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Opposite: The Miller Blues
Band poster, offser litho, 1967
Neon Rose

Next Spread: Zap Comix #4,
front and back cover, offset
litho, 1970

“I always treated the job as if I was a 
plumber. Would you ask a plumber to fit 
a toilet for free? No. So don’t ask me. I 
call myself a graphic designer, that’s a 
practical and useful role in society.”

Victor Moscoso (born 1936 in Oleiros, Galicia, Spain) is 
a Spanish-American artist best known for producing 
psychedelic rock posters, advertisements, and under-
ground comix in San Francisco during the 1960s and 
1970s. He was the first of the rock poster artists of the 
1960s era with formal academic training and experien-
ce. He was the first of the rock poster artists to use pho-
tographic collage in many of his posters. After studying 
art at Cooper Union in New York City and at Yale Uni-
versity, Moscoso moved to San Francisco in 1959. The-
re, he attended the San Francisco Art Institute, where 
he eventually became an instructor. Moscoso’s use of 
vibrating colors was influenced by painter Josef Albers, 
one of his teachers at Yale.
Professional success came in the form of the psyche-
delic rock and roll poster art created for San Francisco’s 
dance halls and clubs. Moscoso’s posters for the Family 
Dog dance-concerts at the Avalon Ballroom and his 
Neon Rose posters for the Matrix resulted in internatio-
nal attention during the 1967 Summer of Love. Mosco-
so’s poster work includes album covers for musicians 
such as Jerry Garcia, Bob Weir, Herbie Hancock, Jed 
Davis, and David Grisman.

By 1968, Moscoso was doing work for underground 
comix, for such titles as Yellow Dog, Jiz Comics, Snatch 
Comics, El Perfecto Comics, and Zap Comix. As one 
of the Zap artists, his psychedelic work once again re-
ceived international attention. His comics appeared in 
every issue of Zap from 1968 until the title’s final issue 
in 2014; he also illustrated the covers for Zap #s 4, 10, 
and 13. Moscoso’s comix work is notable for its repeti-
tive framing and reliance on an eight-panel grid. The 
subjects of his comics in Zap are often classic charac-
ters like Mickey Mouse, Donald Duck, Krazy Kat, Mr. 
Peanut, Bugs Bunny and Winsor McCay’s Little Nemo. 
In 1977, Moscoso designed radio station KMEL’s mas-
cot: a camel wearing headphones. (The station used 
the KMEL call letters to name itself “Kamel 106”.)

Moscoso has also created art for use on T-shirts, bill-
boards and animated commercials for radio stations, 
for which he received two Clio awards.[citation nee-
ded] In addition, he was given an Inkpot Award in 1979.
[5] Moscoso was a 2018 AIGA Medalist.

In 1979, the French publisher Futuropolis published 
Moscoso Comix #1, a 52-page collection (which was 
republished in English 1989). Sex, Rock ‘N’ Roll, & Op-
tical Illusions, a comprehensive collection of Mosco-
so’s poster and comics work, was published by Fan-
tagraphics in 2006, featuring introductions by Steve 
Heller and Milton Glaser.
Moscoso still lives in the San Francisco Bay Area.
Victor Moscoso was an unusually prolific and eye-ca-
tching psychedelic artist of the Bay Area who came to 
prominence in the mid- to late 1960s. He was born in 
Galicia during the first weeks of the Civil War, and by 
the time he was four years old, his family had relocated 
to Brooklyn. Moscoso had a wide-ranging education 
that led him to Cooper Union, Yale University, and the 
San Francisco Art Institute, where he later signed on as 
an instructor.

Kerouac’s On the Road was one of the factors that in-
duced Moscoso to move to the West Coast, which he 
did in 1959. Around 1966 started a career as a designer 
of rock posters, creating arresting images for bands like 
Big Brother & the Holding Company, the Steve Miller 
Blues Band, the Doors, and Junior Wells. Forging this 
new identity required unlearn a healthy chunk of the 
conventional design fundamentals he had earlier ab-
sorbed in school. This he did with remarkable alacrity, 
which catapulted him into a select group of accom-
plished and successful poster artists that included his 
close friend and collaborator Rick Griffin as well as 
Stanley Mouse, Wes Wilson, and Alton Kelley.



1 2  C O M P L E X  J a n u a r y



J a n u a r y  C O M P L E X  1 3



1 4  C O M P L E X  J a n u a r y



J a n u a r y  C O M P L E X  1 5

Opposite: The Chamber 
Brothers Poster, offset litho,
1967, Neon Rose

01: The Wildflower poster,
offset litho, 1967, Neon Rose

02: Incredible Poetry Poster,
ofset litho, Neon Rose
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COMPLEX
VIDEOCLIP OF 
THE WEEK

Beyonce’s ‘Formation’ Is Activism for 
African Americans, Women and LGBTQ 
People. The world would have Queen Bey 
letting braided extensions and fur coat fly 
and black girls laughing and playing. 

Beyonce’s glittering black girl magic—no, her black 

grown woman magic—has always been a political sta-

tement: an act of black feminist  

world-making that imagines how black women can 

survive and create their own, unmatchable value. The 

music video to Beyonce’s new single “Formation,” 

which she performed during the Super Bowl Sunday, 

is being quickly labeled as political because of its re-

ferences to Hurricane Katrina and Black Lives Matter 

protests.

POLICE BRUTALITY
Police brutality has been an ongoing 

discussion in the black community long before it ever 

reached a national stage. The conversation especially 

exploded after the fatal shootings of Trayvon Martin, 

Mike Brown, and too many other lives lost in recent 

memory. She filled the music video with images that 

ranged from graffiti that read “Stop Shooting Us,” to a 

wall of SWAT officers and literally sunk a New Orleans 

Police Car into a body of water to let everyone know 

where she stood on the issues at hand.

“What a time to be black and alive!” The Cut’s  

Ashley Weatherford wrote when she saw 

“Formation.”

HANDS UP, DON’T SHOOT
One of the most powerful scenes in the entire video is 

that of a small child dancing in a hoodie in front of a 

line of officers in full combat gear — a scene reminis-

cent of police officers seen in Ferguson, Missouri, the 

town where Mike Brown was shot — before they put 

their hands up and surrender to him. Even in a harm-

less situation, a black person can still be considered a 

threat. (The dancer’s hoodie is especially poignant, as 

George Zimmerman’s defense tried to argue that Tray-

von Martin’s jacket made him look threatening.

HURRICANE KATHRINA
The very first words you hear are none other than 

“What happened at the New Orleans?” It’s a valid 

question. The opening images of the video show 

parts of the city under water, reminiscent of the fatal 

aftermath of Hurricane Katrina.
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FORMATION IS AN HOMAGE
As sociologist Zandria Robinson writes: “‘Formation’ is an homage to and 

recognition of the werk of the ‘punks, bulldaggers, and welfare queens’ in these Sou-

thern streets and parking lots, in these second lines, in these 

chocolate cities and neighborhoods, in front of these bands and drumlines.”

Most of all, Beyonce’s black feminism celebrates conjure women and the magic they 

wield. Yes, “Formation” evokes New Orleans’ Hoodoo and Voodoo traditions with Bey 

in witchy black before an abandoned plantation house. I also mean conjure in the sen-

se of marrying dreams, work and power to 

create a new world—a world where black women own their bodies, pleasures, and 

possibilities. “I dream it, I work hard, I grind ‘til I own it.”

dancers in thigh-high stockings
and booty shorts

dancers with texured hair
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Bey and her dancers in 
an empty swimmingpool

SHE REFERENCES MULTIPLE ASPECTS OF 
BLACK CULTURE
Black culture has been becoming increasingly po-

pular, and is more often than not appropriated by the 

mainstream culture that likes to pretend they “disco-

vered” it. (For the record, Miley Cyrus did not invent 

twerking.) Beyoncé wants you to know that she is not 

here for your Columbusing. She’s been nodding to her 

Creole heritage ever since the “Deja Vu” video, and her 

Texas roots have been evident since “No Angel,” but 

“Formation” is a blend of everything and more. The 

references in the song range from her choice of soul 

food — 

“I like cornbread and collard greens, b*tch, best to be-

lieve it” — to the livelihood of a black marching band, 

worshipping in a small, black church, and even the 

voodoo magic that is still very much a part of Creo-

le culture. Bey has not forgotten her roots: “Earned all 

this money but they never take the country off me,” she 

says. She is not in the business of shying away from 

her blackness to appease anyone, but rather embraces 

it and everything that comes along with it. And her 

presence demands that you believe her.

Beyonce’s Formation hat sells for $27.5k 
at auction to benefit lung charity
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“Formation evokes New 
Orleans’ Hoodoo and Voodoo
traditions with Bey in witchy 
black before an abandoned 
plantation house.”

black panther movement

Beyonce’s and her dancers at the 
Superbowl Halftime Show 2016
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Facebook 01 
Instagram 02
Twitter 03
YouTube 04
LinkedIn 05

05Social Media Banners are one of the most 
important visuals that you will need for your social 
media strategy. In this category, you will find your 
cover photo for Facebook, LinkedIn
Instagram, YouTube and your Twitter banner. The 
mission is to deliver a strong message about your 
brand, your values, and vision.

If you are going to create them by yourself, you might 
consider using Photoshop, the powerful Adobe soft-
ware. It comes with all the ultimate resources that will 
allow you to get the best results.

Your message and goals
Before doing anything on Photoshop, you will need to 
think about the concept of your banner by answering 
the following questions: which message do you want 
that your target audience gets from it? Which goals are 
you trying to achieve? Who is your target audience in 
the first place? How does social media influence their 
decisions and choices?
This information will define all decisions from now on, 

so consider them carefully.

Check the social network requirements
Each social media has its own specifications about si-
zes, file format, etc, regarding their social media ban-
ners, so make sure that you check their requirements 
first to avoid creating something that won’t fit or be ap-
proved when you upload it. Yes, the concept can be the 
same across all your networks (and it should be, so to 
ensure a consistent visual identity), but it will be just a 

question of making adjustments.

Use templates
I know you are very keen to create your 
social media banner from scratch. But there is no need 
to do so, really.
There are many templates available out there with the 
right sizes already designed for you so you can start 
from there. So save your talent for a more creative part 
of the process and download templates from reliable 
sources instead.

The Takeaway
Creating a social media banner in Photoshop is much 
simpler that you might have thought. The process 
is quite straight forward. The big deal is what comes 
before it: the process of deciding what you are going 
to create and finding the best elements to deliver this 
message. So take your time planning and then use the 
tips to speed up the creational work itself. This is the 
most effective away to get your social media banners 

done.
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It’s 
a family 

affair
a short autobiography about a digital family
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QUINCY
OKWUEGO

Quincy Okwuego was always the study knot of her 
family. She never really had to open her books and 
study to get good points. At the age of six she was 
already the best in her class in terms of reading and 
writing. A little later she discovered that she not only 
had an intelligent side, but also a creative side: drawing. 
Drawing, painting, with pencil, paint or chalk. You 
name it, she could do it all. That is why she decided 
to go to drawingschool in Berchem at the age of ten. 
She was able to get creative and after three years she 
graduated. She decided to quit the Academy instead of 
going even further to get a higher diploma because she 
had too much work at school. Around that age she was 
in second grade at O.L.V. Pulhof. There she graduated 
with a degree in Economics and Sciences. She left her 
creative side there for years and so she continued. After 
graduating from this 

direction, she went to university. She signed up for the 
Applied Economics and Science degree at the University 
of Antwerp. Her life of “I do not have to open my books 
anymore to study” was gone forever. You can not make 
it at a university without studying really high unless 
you really are a genius. After two years she began to  
secondguess her choice. Was Applied Economics and 
Science really something for her? No, it was not. She 
eventually went to back something that was still in her 
genes after all  these years: her creativity. She signed up 
for Graphic and Digital Media course at Artesis Plantyn 
College in Antwerp. It was immediately clear that it was 
something for her, looking at her grades only. Instead 
of many re-examinations at the university, she passed 
all of her exams from the first time. It did not end with 
a three-year study in Belgium. In her second year she 
left Belgium to go to Nottingham for five months.As an 
Erasmus student she started at the Nottingman Trent 
University. Of course she studied Graphic Design there.

After this rich experience she came back to Belgium 
to gain even more experience at internship places 
like Poppunt and Trix. While she was busy with her 
internship report she was also very busy with the most 
important of all: her bachelor’s thesis. This was about 
how primary school institutions could make their 
schools and classes more “green”. More ecological 
and responsible. Hereby she designed a mascot called 
Bobby, a manual booklet for parents and children (and 
teachers), stickers, you name it. After a lot of blood, 
sweat and tears, she presented her thesis to a jury. She 
received only 9 out of 20 for this. This came as a slap 
in her face. She brought improvements here and there 
and presented her bachelor’s thesis for a second time 
during the re-examinations. The jury was much more 
enthusiastic this time but still only gave her a score of 
10 out of 20. Fortunately, she obtained her diploma 
Graphic and Digital Media, specialization Crossmedia. 

And typically Quincy Okwuego being the person 
she is, she could not leave it here. She also wanted to 
obtain a second bachelor’s degree. So a BaNaBa. She is 
currently working on this at Luca School Of Arts. She 
goes for the two bachelor of Fine Arts - Graphic 
Design. Whether she will try to apply for a master after 
this is the question. If we ask her, she says “I do not 
know if I am going to learn much more if I still wanted 
a master”. She also has plans to go to Australia for a 
year to work and save money after her BaNaBa. We are 
already curious about what the future has in store for 
her. Who knows, maybe you’ll see a follow-up article 
about her in Complex within a few years.

Illustrator
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HEAVENS
OKWUEGO

Photographer

Another creative product from 
the Okwuego - De Graef family: 
Heavens Okwuego. It took him 
a while before he could find his 
passion for photography. You could 
say that his school career was a 
little difficult due to many epileptic 
attacks. Because of this he had to do 
his third kindergarten class again 
at the age of five. He did found his 
passion for music at a young age. 
He started singing in a choir and 
also started guitar lessons at the 
Academy of Word and Music in 
Berchem. He was 10 years old at the 
moment. Together with his sister 
Ashley, he sang in this choir for 8 
years. When he went to secondary 
school, he went to O.L.V. Pulhof like 
his two sisters. There, he followed 
Modern Sciences from the first to 
the second secondary class.
Soon, him and his family felt that 
this was nothing for him. Heavens 
could not just sit behind a school 
desk and study theoretical stuff. He 
had to be active. He could express 
his creativity after school, during 
music lessons but this was not 
enough. He therefore decided to 
start his third year in secondary 

school on with Photography at 
Stedelijk Instituut voor Schone 
Kunsten, now called Stedelijk 
Lyceum Cadix in Antwerp. At this 
school he discovered that there are 
even more people like him. Unlike 
the norm in terms of clothing, 
style, attitude and behavior. At this 
school he could completely let go 
and be creatif. But his parcour has 
not been easy. He is someone who 
only does the things that interest 
him. The photography subjects 
were no problem for him, it were 
subjects like Mathematics, Dutch 
and History classes that prevented 
him from easily examining and 
getting his diploma. These subjects 
did not interest him at all. 
Eventually he had to do his fifth 
year at secondary school again. In 
his sixth year he had an even more 
difficult parcour. He had lost all of 
his motivation for school in general. 
After a lot of absenteeism and zeros, 
he still obtained his diploma in the 
direction of Photography. Over 
the years he never disappointed 
with his photos. He proved this by 
getting the prize for Best Photos of 
the jury for his Interested Trial at his 

proclamation.
But that was not all. He also won the 
prize for Best Photos of the entire 
school year. So two fantastic prizes. 
But he did not expect anything 
else to be honest, he thinks he’s 
fantastic. His teachers shared the 
same opinion. There was even 
one who bought a picture made 
by him for a nice sum of money. 
It is of course allowed to think 
you’re fantastic or the best, but 
can sometimes also be dangerous. 
With a degree of photography, he 
wanted to continue studying. He - 
of course - chose for Photography 
at a college, but there was a dillema. 
Which school would he go to? 
He chose to do admission tests 
for Luca School of Arts and Royal 
Academy of Fine Arts. Both schools 
are located in Ghent.
To his great surprise he was 
admitted to both schools. Another 
ego boost. He opted for the school 
that, according to him, had the 
biggest name: KASK. He is going 
to school there at the moment. He 
hesitated a little bit about his choice 
of school, but is still happy.

We asked Heavens Okwuego why he thinks he’s a good photographer to which he 
replied: “I don’t know, I’m just great”.
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Woman in suit

PHOTOGRAPHER - HEAVENS OKWUEGO
STYLIST - HEAVENS OKWUEGO

HAIR AND MAKE-UP - RAE THIRY
MODEL - OLIWIA MARZEC
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In his last year he recieved a school
assignment in which he had to photograph a 

woman in a suit.

When asked how much point he recieved for 
this assignment he started laughing and said 

“100/100” as if it is a matter of course.

Heavens is special. He does not look 
like the average “Belgian” boy. He is a 
tall brown 20 year old with bleached 
shaved hair.He has an eccentric 
style fashion wise and doesn’t care 
what people think about him. As 
long as he feels fabulous. You can 
also see this in his photographs, 
which are very rough, without 
filters. What you see is what you 

get. He doesn’t like “pretty” pictures. 
He always takes it, not one, but a 
few steps further. They are pieces 
of art. He does not shy away from 
one challenge and he is familiar 
with all types of photography. 
From portrait photography to 
archival photography. From travel 
photography to sports photography. 
But two of his favorite kind: street 

and reportage photography. He 
always has a camera, usually 
analogue, in his pocket and is 
always ready to take pictures of 
striking things / figueres. If you 
can give him a free choice, he 
prefers to photograph conceptually. 
Autonomous. He makes his own 
concepts, not on behalf of someone 
else.

Profile Heavens Okwuego
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Profile Heavens Okwuego

02

01
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01 Gitaar, Repetitie, 2017
02 Vrouw in pak, Studio, 2018
03 Dragqueen, Café, 2017
04 Gevaert, Mortsel, 2017

03

04

Profile Heavens Okwuego 
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Profile Heavens Okwuego
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TE
CH

10
1 text by SKILLCRUSH

If you’re someone who has a background 
(or even an interest) in graphic design or 
digital design, some of tech’s key job perks 
probably speak directly to you. Flexible 
scheduling, the opportunity to work from 
home or remotely anywhere in the world, 
starting salaries that will let you say 
goodbye to Cup Noodles once and for all
— I bet you’re wondering where to sign up, 
right?

So where’s the catch? For most people, it’s in 
the perception that tech is all about compu-
ter programming (not necessarily a field that 
jumps off the page for designers). However, 
design is actually a HUGE part of tech! To help 
our creative friends understand just how right 
a tech career can be for them, we’ve put to-
gether this guide defining three major design 
fields (Graphic Design, UI Design, and Visual/
Web Design) and detailing how each one per-
tains to tech.
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Graphic designers probably have one of the 
best-known job titles in the world of design 
and tech. But can you define what they ac-
tually do on a day-to-day basis? Traditio-
nally, graphic designers work more directly 
with print design and deliverables (things like 
posters, brochures, invitations, and business 
cards).
That said—as printed media continues to 
transition into the digital realm—the graphic 
design field has had to adapt, which means 
today’s graphic designers are often qualified 
to create digital assets (logos, icons, etc.) for 
websites and applications.

The line between graphic designer and web 
designer has blurred in recent years, so that 
graphic design often serves as an umbrella 
term for other design roles. Think of it like this: 
web designers know and use graphic design, 
but graphic designers may not always be web 
designers.
Graphic designers have a deep understanding 
of the fundamentals of design. This includes 
things like color theory and typography. They 
also need to know how to build brand assets 
(like logos) and make sure those assets are 
consistent across all designs for a brand.

Graphic designers do most of their work in 
software programs like Photoshop, Illustra-
tor, and InDesign (three Adobe products you’ll 
learn to use in the Skillcrush Visual Desig-
ner Blueprint). Mac users may also use the 
Mac-only program Sketch as a design soft-
ware alternative to Photoshop.

One skill graphic designers don’t necessa-
rily need is coding. The coding work for di-
gital projects typically gets assigned to a front 
end web developer. That said, as the fields of 
graphic design and web development incre-
asingly intersect, it doesn’t hurt for graphic 
designers (and especially web designers—
more on that in second) to add HTML & CSS 
to their arsenal. If you have experience with 
print graphic design but feel intimidated by 
the prospect of transitioning to digital design 
work, don’t be! Yes, you’ll have to familiarize 
yourself with some new tools and termino-
logy, but core design skills remain the same, 
regardless of the medium. If you’re looking 
for help in making this transition, our Visu-
al Designer Blueprint (mentioned above) is a 
perfect way to ease yourself into the new skills 
you’ll need.

GRAPHIC DESIGNER

Visual designers are the problem solvers of the 
design world. Rather than just bringing brands 
to life, they play a key role in defining what 
goes into a brand’s unique style and voice. In 
addition to creating beautiful designs, they 
know how to explain design concepts and 
the decisions behind their work. Web desig-
ners are a subset of visual designers, focused 
exclusively on website design work.  Visual 
designers do a ton of different things in their 
day-to-day work. It’s a bit of a hybrid between 
graphic designer and UI designer, but with an 
extra layer of skills thrown into the mix. Visu-
al designers have to understand user experi-
ence, user interface, and web design. At the 
same time—while they don’t have to know 
how to code—web designers in particular get 
bonus points if they have at least basic coding 
skills. Visual designers rarely work on print 
products, but they do need a strong under-
standing of graphic design, identity design, 
and branding.

VISUAL 
DESIGNER
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COMPLEX 
top 5’s

Every week, Complex brings out a top five. This top five can be 
about illustrators, photographers, magazines, 
film posters, cd covers, etc. Last week we talked about the five 
best fashion photographers of the 90s. This week we crown 
the best / most discussed Vogue covers from 2018. The win-
ners come from all over the world: United
Kingdom, United Stated of America, Australia en India.

They all have their own style and editors. But what exaclty is 
Vogue? Vogue is a fashion and lifestyle magazine covering 
many topics including fashion, beauty, culture, living, and 
runway. Vogue began as a weekly newspaper in 1892 in the 
United States, before becoming a monthly 
publication years later. The British Vogue was the first 
international edition launched in 1916, while the Italian 
version has been called the top fashion magazine in the world. 
As of today, there are 23 international editions. 

The name Vogue means “style” in French. Vogue was 
described by book critic Caroline Weber in a December 2006 
edition of The New York Times as “the world’s most influential 
fashion magazine”.
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1. BRITISH VOGUE NEW FRONTIERS
The nine chosen models on the cover of the 
magazine’s May issue have been described as fashion’s 
‘New Frontiers, reported The Independent. London: Bri-
tish Vogue has made history by 
featuring a hijab-wearing model on its cover for the first 
time in its 102-year history. 20-year-old Halima Aden has 
become the first hijab-wearing model to appear on the 
cover of British Vogue ever since the magazine was first 
founded in 1916.

2. BRITISH VOGUE THE BIG FASHION ISSUE
On the cover, Rihanna can be seen wearing a Prada 
dress and gloves, and Savage x Fenty lace body, edi-
ted by Edward Enninful. Her Fenty Beauty products were 
also on display. British Vogue‘s September 2018 issue is 
a “definitive 400-page guide to everything you’ll want to 
buy, wear, admire and be inspired by as a new season 
dawns.”

3. VOGUE INDIA KIM KARDASHIAN WEST
Kim Kardashian is on the cover of Vogue India’s March 
issue. Some Twitter users feel the reality star and busi-
ness mogul is the wrong choice for an Indian publicati-
on. Fans are pointing out that in one of the photos, Kar-
dashian wears a traditional lehenga, which is a type of 
long, embroidered skirt.

4. VOGUE USA WELNESS
Award-winning actress, Lupita Nyong’o, photographed 
by Mikael Jansson, is featured on the fashion publicati-
on’s January 2018 issue. This marks her fourth cover for 
Vogue. Styled by fashion director Tonne Goodman, Nyo-
ng’o shows off her athletic abilities by doing yoga on a 
stand-up paddleboard while dressed in a Dior jumpsuit 
and skirt. She also wears Pomellato earrings and Tacori 
rings.

5. VOGUE AUSTRALIA THE FACES
Vogue Australia features top models Fernanda Ly, Aki-
ima, Charlee Fraser, and Andreja Pejic on the cover of 
their April 2018 edition captured by Patrick Demarche-
lier. In charge of styling was Christine Centenera, with 
beauty from hair stylist Jimmy Paul, and makeup artist 
Gucci Westman. “Despite being a multicultural country, 
we have long subscribed to a homogenous standard of 
beauty.” - Edwina McCann, Australian Vogue’s editor-in-
chief.

COMPLEX top 5’s
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DEM
DALE EDWIN MURRAY

illustrator
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Dale Edwin Murray is an illustrator and graphic artist, based in the U.K. with extensive experience of creating 
work for the editorial, advertising and design industries. He has a large following base on Instagram - de-
millustration. He is currently available for commissions. He has worked for very large names such as Nike, 
Disney, Facebook, GQ, New York Times, Wall Street Journal, Vanity Fair, Libération Newspaper, BBC, V&A, 
Toyota, Nissan and so on. He has a very recognizable style and taste. You can immediately say when you see 
his work that it is DEM. Very urban and colorful. He also makes cool, unique, hip hop head prints inspired by 
legends of the game. You can buy them on his website or occasionally win them if you join on of his giveaways 
on his Instagram. He loves hip hop and the whole culture so a lot of his work is inspired to this culture. I made 
headprints of the 50 best rappers of all time. These illustrations were used by Complex in an article. Thanks 
to this fantastic article, we discoverd him and his talents. Defintly go check him out and let us know through 
our website what you think of his artwork.

Talent
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commissioned by Nike



5 2  C O M P L E X  J a n u a r y

Draymond Green and Lebron James
commissioned by Nike
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Don’t forget to check out last weeks issue! It’s still available 
on the Complex website. Here’s a preview of the “Winterdip” 

article. It’s full of tips about how you can make your winter 
as good as your summer. But keep in mind: it’s in dutch!

Can I tell you a secret?

Magazines make me mad.

Let me explain. While I love reading them, thinking about them, collecting them and most of all making them, 
the state of the publishing industry, and the general public’s lack of intrest, gets me riled up. An example? I found 
out that Mayfair News is shutting down? The beloved store at Granville and Broadway was a treasure trove of rare 
magazines, a haven for those looking for somthing unique to take home and ponder. Its closing is a loss for the 
city, but the folks walking along Broadway are probably too busy playing Pokémon Go to notice. Mayfair’s demise 
comes not so long after the Chapters across the street turned into an Indigo, and its massive second-floor ma-
gazine section became an American Girl (no, seriously).

Complex Magazine is a small independent publication that works hard for every cent, using the money raised 
to put on more community events and prints more volumes. This is our passion project, our side hustle; we do 
it because we love it, and yet sometimes in the thick of the daily grind I lose my way. But hearing about Mayfair 
actually renews my resolve - anger turns into stubbornessn into a screaming promise to keep making our weird 
little magazine and finding the stores willing to sell them, to champion them.

This issue, number 19, is certainly worth chamioning: I profile my familie. Quincy and Heavens - illustrator and 
photographer - got interviewed; we portraited Victor Moscoso and some of his best work; we put Dale Edwin 
Murray in the spotlight as Talent. I could go on about the beauty of the printed word and the cultural value of a 
publication such as ours. But really, you have to read it for yourself. - OKWUEGO ASHLEY, Editor in Chief

letter from the editor

featured contributors

Victor Moscoso Dale Edwin MurrayHeavens OkwuegoQuincy Okwuego
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DELVE
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